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TOBACCO ADVERTISING

AND PROMOTION ACT 2002

EXPLANATORY NOTES

COMMENTARY ON SECTIONS

Section 12: Broadcasting

52. This section excludes from the scope of this Act the BBC and most of the broadcasting
services covered by the Broadcasting Acts 1990 and 1996. Codes of Practice issued
by the Independent Television Commission and the Radio Authority under the
Broadcasting Acts regulate the advertising and promotion of tobacco products on these
services. Other broadcasting media will be subject to the provisions of the Act.

1

http://www.legislation.gov.uk/id/ukpga/2002/36/section/12

