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Directive 2002/65/EC of the European Parliament and of the Council of 23 September
2002 concerning the distance marketing of consumer financial services and

amending Council Directive 90/619/EEC and Directives 97/7/EC and 98/27/EC

Article 1 U.K.

Object and scope

1 The object of this Directive is to approximate the laws, regulations and administrative
provisions of the Member States concerning the distance marketing of consumer financial
services.

2 In the case of contracts for financial services comprising an initial service agreement
followed by successive operations or a series of separate operations of the same nature
performed over time, the provisions of this Directive shall apply only to the initial agreement.

In case there is no initial service agreement but the successive operations or the separate
operations of the same nature performed over time are performed between the same
contractual parties, Articles 3 and 4 apply only when the first operation is performed.
Where, however, no operation of the same nature is performed for more than one year,
the next operation will be deemed to be the first in a new series of operations and,
accordingly, Articles 3 and 4 shall apply.


