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STATUTORY RULES OF NORTHERN IRELAND

2015 No. 66

PLANNING

The Planning (Control of Advertisements)
Regulations (Northern Ireland) 2015

Made       -      -      -      - 17th February 2015

Coming into operation 1st April 2015

THE PLANNING (CONTROL OF ADVERTISEMENTS)
REGULATIONS (NORTHERN IRELAND) 2015

PART 1

GENERAL

1. Citation and commencement  
2. Interpretation  
3. Powers to be exercised in the interests of amenity and public safety  
4. Requirement for consent  

PART 2

DEEMED CONSENT

5. Deemed consent for the display of advertisements  
6. Directions restricting deemed consent  
7. Discontinuance of deemed consent  

PART 3

EXPRESS CONSENT

8. Applications for express consent to display advertisements  
9. Department’s directions  

10. Duty to consult  
11. Determination of applications by the council  
12. Applications by interested councils  
13. Notification of decision  
14. Notice requiring application for express consent  
15. Appeals to the planning appeals commission  
16. Revocation or modification of express consent  
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17. Compensation for revocation or modification of consent  
18. Use of electronic communications  

PART 4

MISCELLANEOUS

19. Exercise of discontinuance powers by the Department  
20. Discontinuance notice in respect of council’s advertisement  
21. Revocation  

  Signature  

SCHEDULE
1

STANDARD CONDITIONS

1. Any advertisements displayed, and any site used for the display...  
2. Any structure or hoarding erected or used principally for the...  
3. Where an advertisement is required to be removed under these...  
4. No advertisement may be displayed without the permission of the...  
5. No advertisement may be displayed on or so as to...  

SCHEDULE
2

CLASSES OF ADVERTISEMENT TO WHICH THE
PROHIBITION IN REGULATION 4(1) DOES NOT APPLY

SCHEDULE
3

PART 1 — CLASSES OF ADVERTISEMENTS WHICH MAY BE
DISPLAYED WITH DEEMED CONSENT

PART 2 — INTERPRETATION
1. (1) In Part 1 of this Schedule— “agricultural” has the...  
2. (1) The permitted limits of luminance for advertisements falling

within...
 

3. In relation to advertisements within Class 4(1) or 4(2) “halo...  
4. (1) For the purposes of Class 7(2)— “aggregate number” means...  

SCHEDULE
4

PART 1 — MODIFICATIONS OF SECTIONS 40, 43, 44, 58, 59, 60, 68 AND
70 OF THE PLANNING ACT (NORTHERN IRELAND) 2011

PART 2 — SECTIONS 40, 43, 44, 58, 59, 60, 68 AND 70 OF THE
PLANNING ACT (NORTHERN IRELAND) 2011 AS MODIFIED

40. Form and content of applications  
43. Notice requiring application for consent to be made  
44. Appeal against notice under section 43  
58. Appeals  
59. Matters which may be raised in an appeal under section 58  
60. Appeal against failure to take planning decision  
68. Revocation or modification of express consent by council  
70. Procedure for section 68 orders: opposed cases  

PART 3 — MODIFICATIONS TO SECTION 26 OF THE LAND
DEVELOPMENT VALUES (COMPENSATION) ACT
(NORTHERN IRELAND) 1965

PART 4 — SECTION 26 OF THE 1965 ACT AS MODIFIED
26. Compensation where consent is revoked or modified  

  Explanatory Note  
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