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Directive 2002/65/EC of the European Parliament and of the Council of 23 September
2002 concerning the distance marketing of consumer financial services and

amending Council Directive 90/619/EEC and Directives 97/7/EC and 98/27/EC

Article 20 U.K.

Review

1 Following the implementation of this Directive, the Commission shall examine the
functioning of the internal market in financial services in respect of the marketing of those
services. It should seek to analyse and detail the difficulties that are, or might be faced by both
consumers and suppliers, in particular arising from differences between national provisions
regarding information and right of withdrawal.

2 Not later than 9 April 2006 the Commission shall report to the European Parliament
and the Council on the problems facing both consumers and suppliers seeking to buy and
sell financial services, and shall submit, where appropriate, proposals to amend and/or further
harmonise the information and right of withdrawal provisions in Community legislation
concerning financial services and/or those covered in Article 3.


