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Council Regulation (EC) No 1234/2007 of 22 October 2007 establishing
a common organisation of agricultural markets and on specific provisions

for certain agricultural products (Single CMO Regulation) (repealed)

PART II

INTERNAL MARKET

TITLE II

RULES CONCERNING MARKETING AND PRODUCTION

CHAPTER I

Marketing standards and conditions for the production

Section I

Marketing standards

[F1Article 113a

Additional requirements for the marketing of
the products of the fruit and vegetables sector

1 The products of the fruit and vegetables sector which are intended to be sold fresh to
the consumer, may only be marketed if they are sound, fair and of marketable quality and if the
country of origin is indicated.

2 The marketing standards referred to in paragraph 1 of this Article and in points (b)
and (c) of Article 113(1) shall apply at all marketing stages including import and export unless
otherwise provided for by the Commission.

3 The holder of products of the fruit and vegetables and processed fruit and vegetables
sector covered by marketing standards may not display such products or offer them for sale
or deliver or market them in any manner within the Community other than in conformity with
those standards and shall be responsible for ensuring such conformity.

4 Further to the second subparagraph of Article 113(3) and without prejudice to any
specific provisions which may be adopted by the Commission in accordance with Article 194, in
particular on the consistent application in the Member States of the conformity checks, Member
States shall, in respect of the fruit and vegetables and the processed fruit and vegetables sectors,
check selectively, based on a risk analysis, whether the products concerned conform to the
respective marketing standards. These checks shall be focused on the stage prior to dispatch
from the production areas when the products are being packed or loaded. For products from
third countries, checks shall be done prior to release for free circulation.]
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Textual Amendments
F1 Inserted by Council Regulation (EC) No 361/2008 of 14 April 2008 amending Regulation (EC)

No 1234/2007 establishing a common organisation of agricultural markets and on specific provisions
for certain agricultural products (Single CMO Regulation).
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