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The Marketing of Pigs (Retwrnls) Order (Northern Ireland), 1935.

I/We hereby declare that the following return gives the names and addresses
of all persons on whose behalf I/we sold pigs during the period..........cecoieeenies

and also the names and addresses of all purchasers of such pigs.
T/We further declare that the weights set out below are all the weights that
were ascertained in connexion with these seles.
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Pigs : Speecial Levy.

THE Pigs MargETING (NORTHERN IRELAND) (SPECIAL LEVY)
" (No. 1) OrpER, 1935, DATED 2ND MARCH, 1935, MADE BY
THE MINISTRY OF AGRICULTURE FOR NORTHERN IRELAND
UNDHR SECTION 7 (3) OF THE AGRICULTURAL MARKETING

Acr (NorTHERN IRELAND), 1933 (23 AnD 24 Gro. 5, CH. 22).

1935, No. 35.

Wheleas by sub-section (3) of Section Seven of the Agricultural -
Marketing Act (Northern Irveland), 1933 (hereinafter referred
to ag “the Act ™) it is provided inter alia that the Ministry of
Agriculture for Northern Ireland (hereinafter referred to as
“the Ministry ”’) may by order require the hoard administering
a scheme regulating the marketing of an agricultural product to
impose a special levy or levies for the purpose of covering any loss
which the board have experienced in trading under the scheme :

And . whereas the Pigs Marketing Board (Northern Ireland)
(hereinafter referred to as ““ the Board ") are the Board adminis-
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tering the Pigs Marketing Scheme (Northern Ireland), 1933,
being a scheme for the time bemg in force under the Act, and
have experienced a net loss in trading under the said scheme
estimated at £11,000, during the period 1st October, 1933, to
2nd March, 1935, inclusive : .

And whereas a portion of this loss estimated at £7,500 has
been, met from the proceeds of the special levies imposed in
pursuance of the provisions of the Pigs Marketing (Noﬂ;heln
Ireland) (Special Levy) (No. 1) Order, 1934, and the provisions
of the Pigs Marketing (Northern Ireland) (Speclal Levy) (No. 2)
Order, 1934 :

And whereas the uncovered portion of the total net loss is
accordingly estimated at £3,500 :

Now, therefore, the Mlmstry, in exercise of the powers con-
ferred upon it by the said sub-section and of every other power
enabling it in that behalf, hereby makes the following Order,
that is to say :—

‘1. The Board shall, during the period 4th March, 1935 to 30th
March, 1935, inclusive, for the purpose of meeting the said
uncovered portion of the total net loss, impose a special levy of
six pence per pig upon all producers who are liable to pay a
contribution, under the provisions of Paragraph 40 of the Pigs
Marketing Scheme (Northern Ireland), 1933, as approved by
the Pigs Marketing Scheme (Northern Ireland) (Approval) Order,
1933, and as amended by the Pigs Marketing Schemeé (Northern
Irelana) (Amendment) Order, 1934, and by Ghe Pigs Marketing
Scheme (Northern Ireland) (Amendment) (No. 2) Order 1934, or
by any subsequent Order.

2. This Order may be cited as the Pigs Marketing (Northern
Iveland) (Special Levy) (No. 1) Order, 1935, and shall come into
force on the 4th day of March, 1935.

In Witness whereof the Official Seal of the Ministry of
Agriculture is hereunto affixed this second day of
Mazch, nineteen hundred and thirty-five, in the
presence of
(L.8.) J. Taylor, -
Assigtant Seoretary.

Trs Pras MargeriNng (NORTHERN IRELAND) (SpECIAL LEvy)
(No. 2) Orpur, 1935, pDATED 30TH MARCH, 1935, MADE
BY THE MINISTRY OF AGRICULTURE FOR NORTHERN IRELAND
UNDER SECTION 7 (3) OF THE AGRIOULTURAL MARKETING
Aor (NORTHERK IRELAND), 1933 (23 AND 24 GEO. 5, Cr. 22).

1935. -No. 51.

WazrrEAs by sub-section (3) of Section Seven of the Agrxcultm al
Marketing Act (Northern Ireland), 1933 (hereinafter referred to
as ““the Act””) it is provided ¢nfer alia that the Ministry of
Agrioulture for Northern Treland (hereinafter referred to as  the



