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4. A person appointed or chosen to fill a casual vacancy shall hold 
office for so long as the person in whose place he is appointed or chosen 
would have held office. . 

S. These Rules shall continue in force' until the expiration of six 
months after the end of the period of the present emergency as defined 
by the Agriculture (Emergency Provisions) Act (Northern Ireland), 
1939. 

6. These Rules may be cited as the Pig Industry Council (Term 
and Conditions of,Office of Members) (Amendment) Rules (Northern 
Ireland), 1944. . 

Dated this twenty-second day of March, 1944. 

R. Moore, 
Minister of Agriculture for Northern Jreland. 

Pig Industry Council : Election of Members. 

REGULATIONS, DATED 22ND MARCH, 1944, MADE BY THE MINISTRY OF 
AGRICULTURE UNDER SECTION 4 OF THE AGRICULTURAL M.ARKETING 
(PIG INDUSTRY) ACT (NORTHERN IRELAND), 1934. 

1944. No. 27. 

WHEREAS in pursuance of section four of the Agricultural Marketing 
(Pig Industry) Act (Northern Ireland), 1934, the Ministry of Agricul­
ture has made' the Pig Industry Council (Election of Members) 
Regulations (Northern Ireland), 1936 (hereinafter referred to as " the 
principal Regulatrons") and the Pig IndustrY,Collncil (Casual 
Vacancies) Regulations (Northern Ireland), 1940; varying the principal­
Regulations : 

. AND whereas it is expedient that the principal Regulations should be 
further varied in the manner hereinafter appearing: 

Now, therefore, the Ministry of Agriculture, in exerCise of the 
powers conferred upon it by the said section four, and of every other 
power enabling it in that behalf, hereby makes the following Regu­
lations :-

1. Articles 4 and 5 of the principal Regulations, as varied by the 
Pig Industry .Council (Casual Vacancies) Regulations (Northern 
Ireland), 1940, and the First Schedule to the principal Regulations, shall 
cease to have effect until the expiration of six months after the end of 
the period of the present emergency as defined by the Agriculture 
(Emergency Provisions) Act (Northern Ireland), 1939; 
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2. These Regulations may be cited as the Pig Industry Council 
. (Election of Members) Regulations (Northern Ireland), 1944, and shall 
be construed as one with the Pig Industry Council (Election of 
Members) Regulations (Northern Ireland), 1936 and 1940. 

Sealed with the Official Seal of the Ministry of Agriculture for 
Northern Ireland this twenty-second day of March, 
nineteen hundred and forty-four, in the presence of 

(L.S.) . J. McAllan, 
. Assistant Secretary. 

AGRICULTURAL PRODUCE (GRADING AND MARKETING). 
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-Apples. 

THE MARKETING OF FRUIT (AMENDMENT) RULES (NORTHERN IRELAND), 
1944,MADE BY THE lVIINISTRY OF AGRICULTU~ UNDER SECTION 15 
OF THE MARKETING OF FRUIT ACT (NORTHERN IRELAND), 1944. 
[Revoked by S. R. O. 1944. No. 70, b~low]. 

1944. No'. 37. 

RULES, DATED· THE 4TH AUGUST, 1944, MADE BY THE MINISTRY OF 
AGRICULTURE UNDER SECTIONS 12 AND 15 OF THE MARKETING OF 
FRUIT ACT (NORTHimN IRELAND), 1931 (21 AND 22 GEO. V, c. 8). 

1944; No .. 70. , 

The Ministry of Agriculture for Northern Ireland in exercise of the 
power!,) conferred upon it by Sections Twelve and Fifteen of the 
Marketing of Fruit Act (Northern Ireland), 1931, and of every other 
power enabling it in that behalf hereby makes the following Rules, that 
is to say:-

Definitions. 
1. In .these Rules unless the context shall require it different con­

,struction :-
(1) .the . expression "Ministry" shall mean the Ministry of 

Agriculture, Northern Ireland; 
(2) the expression" prescribed" shall mean prescribed by the 

Ministry of Agriculture, Northern Itelap.d; 
(3) the expres~ion " authorised" shall mean authorised. by the 

Ministry of AgrIculture, Northern Ireland. . . 


