
STATU'TORY RULES AND ORDERS OF A 
GENERAL· CHARACTER 

ISSUED IN 1948 

A,GRICULTURAL PRODUCE GRADING AND MARKETING 

Fruit Marketing, p r .. , P£gs,p 2 

Conditions of Marketing~ of Apples '. 

RULES, PATED THE 3R.b FEBRUARY, 1948, MADE BY THE' MINI~TRY OF 
AGRICULTURE UNDER SECTION ·15 OF THE MARKETING OF FRUIT 
ACT (NORT~ERkIRELAND), 1931 (21 AND 22 GEO. V:·c. 8) . 

. ' 1948." No. 18 

·TheMinistrY of Agriculture in exercise of the p(jw~rs.conferred upon. 
iiby Section Fifteen of the Marketing of Fruit Act (Northern Ireland), 
1931, and of every other power enabling it in that behalf .hereby makes . I 
the following Rules by waY-of amendment of the Marketing of Fruit 
Rules. (Northern Irdan~), 1947 ... (herein.after referred to. ~s ~' the prin;-
cipal Rules' "); . . . " 

1. 'Sub-paragraph (a) of Article 6 (1) of the principal Rules is hereby 
revoked.' ' . 

. 2. In . the definition of " Grading" under "C" in the Third 
Schedule 'to the principal ]~.ules -the 'Y0rds ,,'. The .diameter of any apple 

.sha11 ,not be less than 11 inches" shall be substituted for the words 
'! The diameter Many apple shall not be less than 21 inches." 

3. The Fifth. Schedule to the p~incipal Rules is hereby revoked. 

4. The~~ rules shall come into operation on the third day ofFeb~' 
mary, 1~48 .. 

S. 'these Rules may.be cited as The Marketing. of Fruit (Amend­
ment) Rules (Northern Ireland), 1948, and shall be construed a.s one 
with the principal Rilles.. '. . 

(L.S.) 

: S~aled: with the officia:l .seal ohhe Mini~try of Agr~culture for 
Northern Ireland th~s third dllY 'pf February, nineteen 
hundred ·and forty-eight, in the presence of . 

(Signed) J. 1.' Magowan, 
Assistant Secl'etary. 


