STATUTORY RULES AND ORDERS OF A
GENERAL  CHARACTER
ISSUED IN 1948

AGRICULTURAL PRODUCE GRADING AND MARKETING
Fruit Marketing, p 1 ' ] Pzgs P 2
. Condmons of Marketmg of Apples
RULES, DATED THE 3RD FEeBRUARY, 1948, MADE BY THE "VINISTRY OF
AGRICULTURE UNDER SECTION -15° oF THE MARKETING OF FRUIT
_Acrt ‘(NOR’I‘.H\ER'N';(RELAND)., 1931 (21 anp 22 Geo. V. c. 8)..
| 1948 No. 18 '

The ‘Ministry of Agriculture in exercise of the powers. conferred upon |

it by Section Fifteen of the Marketing of Fruit Act (Noithern. Ireland),
* 1931, and of every other power enabling it in that behalf hefeby makes
the follovvmg Rules by way of amendment of the Marketing of Fruit
Rules (Northern Ireland), 1947, (hereinafter referred to as “ the prin-
+ cipal Rules”). : : : '

1. Sub- paragraph {a) of Article 6 (1) of the pr1nc1pal Rules is hereby -

fevoked.

‘2. 'In.the definition of Gradmg undei‘ “C” in the Third
Schedule te the principal Rules the words ‘““The diameter of any apple
shall not be less than 12 inches ” shall be substituted for the words
“ The diameter of any apple shall not be less than 2} inches.”

3 The Fifth Schedule to the principal Rules is hereby revoked.

4. These rules shall come into operation on the thn'd day of Feb-. '

ruary, 1948

5. These Rules may be c1ted as The Marketlng of Frult (Amend— .

ment) Rules (Northern Ireland), 1948 and shall be construed as one
with the prmmpal Rules. .

Sealed with the Ofﬁc1a1 Seal of the M1n1stry of Agnculture for' B

Northern Ireland this third day of February, nineteen
hundred and forty-e1ght in the presence of -

ws) L (Sled) JL Magowan, -
T . L : Asmstant Secxetary




