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. 1964. No. 111 [C]
MARKETING OF FRUIT
Conditions of Marketing of Apples

RuLEs, DATED 28TH JULY, 1964, MADE BY THE MINISTRY OF AGRICULTURE
UNDER THE MARKETING OF FRUIT ACT (NORTHERN IRELAND) 1931.

The Ministry of Agriculture in exercise of the powers conferred on it by
Section 15 of the Marketing of Fruit Act (Northern Ireland) 1931(a) and of
every other power enabling it in that behalf, hereby makes the following
Rules:—

Citation and commencement :

1.—(1) These Rules may be cited as the Marketing of Fruit (Aniendment)
Rules (Northern Ireland) 1964. The Marketing of Fruit Rules (Northern
Ireland) 1957(b) (hereinafter referred to as the “principal Rules™), the Marketing
of Fruit (Amendment) Rules (Northern Ireland) 1961(c) and these Rules may
be cited together as the Marketing of Fruit Rules (Northern Ireland) 1957
to 1964. :

-(2) These Rules shall come into operation on the 17th day of August,
1964.

Amendment of the Principal Rules as regards the grading of “Standard”
Culinary Apples
2. In that part of the Third Schedule headed “STANDARD?”, for the words
“not less than 2% inches” appearing in the first column under the sub-heading
“Grading” there shall be substituted the words “not less than 23 inches™.

Sealed with the Official Seal of the Ministry of Agriculture for Northern
Ireland this 28th day of July, 1964.

wsy - (Signed) J. A. Young,
Assistant Secretary.

EXPLANATORY NOTE

(This note is not part of the Rules, but is intended to
indicate their general purport.)

The minimum diameter of culinary apples shipped under the “Standard”
Grade has been increased from 2} inches to 2% inches.

(@) 21 & 22 Geo. 5. c. 8 (N.L), () SR. & 0. (N.I) 1961, No, 181..
(b) SR, & O. (N.I) 1957, No. 193. ‘ e



