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NOTE AS TO EARLIER COMMENCEMENT ORDERS

(This note is not part of the Order)

The provisions of the Tobacco Advertising and Promotion Act 2002 have been brought into force
by the Tobacco Advertising and Promotion Act 2002 (Commencement) (Scotland) Order 2002
(S.S.I. 2002/512 (C. 26)), the Tobacco Advertising and Promotion Act 2002 (Commencement No.
4) (Scotland) (Amendment and Transitional Provisions) Order 2003 (S.S.I. 2003/80 (C. 3)) and this
Order, except–

(a) section 2 in relation to any tobacco advertisement which is, or is to be, published, printed,
devised or distributed solely for the promotion of a tobacco product in a place or on a
website where tobacco products are offered for sale;

(b) sections 2, 3, 9 and 10 where the transitional provisions relating to brandsharing apply; and
(c) section 22, which commenced on Royal Assent.
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