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DRAFT STATUTORY INSTRUMENTS

2010 No. XXX

PUBLIC HEALTH, ENGLAND

The Tobacco Advertising and Promotion
(Display of Prices) (England) Regulations 2010

Made       -      -      -      - 000

Coming into force
for the purpose of large
shops 1st October 2011

for all other purposes 1st October 2013

The Secretary of State, in exercise of the powers conferred by sections 7C and 19(2) of the Tobacco
Advertising and Promotion Act 2002(1), makes the following Regulations.
A draft of these Regulations was laid before Parliament in accordance with section 19(3) of that
Act(2) and approved by resolution of each House of Parliament.

(1) 2002 c. 36. Section 7C was inserted into the Tobacco Advertising and Promotion Act 2002 by section 21 of the Health Act
2009 (c. 21) (“the 2009 Act”).

(2) Section 19(3) was substituted by section 24 of, and Schedule 4, paragraph 11(1) and (4) to, the 2009 Act.
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