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S C H E D U L E S

SCHEDULE 4

AMENDMENTS CONSEQUENTIAL ON PART 2

Unfair Contract Terms Act 1977 (c. 50)
13 In section 14 (interpretation of Part 1), at the appropriate places insert—

““consumer contract” has the same meaning as in the Consumer Rights Act
2015 (see section 61);”;

““consumer notice” has the same meaning as in the Consumer Rights Act
2015 (see section 61);”.
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