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S C H E D U L E S

PROSPECTIVE

SCHEDULE 21

CHAPTER 1 OF PART 4: CONSEQUENTIAL AMENDMENTS

Trade Marks Act 1994 (c. 26)
7 (1) The Trade Marks Act 1994 is amended as follows.

(2) In section 91 (power of commissioners for revenue and customs to disclose
information), for paragraph (d) substitute—

“(d) Chapter 1 of Part 4 of the Digital Markets, Competition and
Consumers Act 2024.”

(3) In section 97(8)(d) (forfeiture; England and Wales or Northern Ireland) for “the
Consumer Protection from Unfair Trading Regulations 2008” substitute “Chapter 1
of Part 4 of the Digital Markets, Competition and Consumers Act 2024”.

(4) In section 98(14) (forfeiture; Scotland), in paragraph (d) in the definition of “relevant
offence” for “the Consumer Protection from Unfair Trading Regulations 2008”
substitute “Chapter 1 of Part 4 of the Digital Markets, Competition and Consumers
Act 2024”.

Commencement Information
I1 Sch. 21 para. 7 not in force at Royal Assent, see s. 339(1)
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