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STATUTORY INSTRUMENTS

1992 No. 666

The Town and Country Planning (Control
of Advertisements) Regulations 1992

PART I
GENERAL

Powers to be exercised in the interests of amenity and public safety

4.—(1)  A local planning authority shall exercise their powers under these Regulations only in
the interests of amenity and public safety, taking account of any material factors, and in particular—

(a) in the case of amenity, the general characteristics of the locality, including the presence of
any feature of historic, architectural, cultural or similar interest, disregarding, if they think
fit, any advertisement being displayed there;

(b) in the case of public safety—
(i) the safety of any person who may use any road, railway, waterway, dock, harbour

or aerodrome;
(ii) whether any display of advertisements is likely to obscure, or hinder the ready

interpretation of, any road traffic sign, railway signal or aid to navigation by water
or air.

(2)  In determining an application for consent for the display of advertisements, or considering
whether to make an order revoking or modifying a consent, the local planning authority may have
regard to any material change in circumstances likely to occur within the period for which the consent
is required or granted.

(3)  Unless it appears to the local planning authority to be required in the interests of amenity or
public safety, an express consent for the display of advertisements shall not contain any limitation
or restriction relating to the subject matter, content or design of what is to be displayed.

(4)  A consent for the display of advertisements shall take effect as consent for the use of the site
for the purposes of the display, whether by the erection of structures or otherwise, and for the benefit
of any person interested in the site.
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