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STATUTORY INSTRUMENTS

2004 No. 3138

The Tobacco Advertising and Promotion Act
2002 (Commencement No.7) Order 2004

Appointed days

2.—(1) 21st December 2004 is the appointed day for the coming into force of section 2 of the Act
in the case of a tobacco advertisement which is, or is to be, published, printed, devised or distributed
solely for the purposes of the promotion of a tobacco product in a place where tobacco products
are offered for sale.

(2) 31stJuly 2005 is the appointed day for the coming into force of—

(a) section 2 of the Act, other than in the case of a tobacco advertisement which is, or is to
be, published, devised or distributed solely for the purpose of the promotion of a tobacco
product on a website where tobacco products are offered for sale;

(b) sections 3, 9 and 10 of the Act in so far as those sections are not already in force.



