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STATUTORY INSTRUMENTS

2006 No. 1540

The Eggs (Marketing Standards) (Amendment)
(England and Wales) Regulations 2006 (revoked)
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Textual Amendments
F1 Regulations revoked (22.8.2007) by The Eggs and Chicks (England) Regulations 2007 (S.I.

2007/2245), reg. 1(2), Sch. 1 (with reg. 1(4)-(6))
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