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STATUTORY INSTRUMENTS

2007 No. 783

The Town and Country Planning (Control of
Advertisements) (England) Regulations 2007

PART 5

MISCELLANEOUS

Transitional provisions

31. Advertisements of any description in column (1) of the Table below, which are being
displayed before these Regulations come into force, may continue to be displayed, but only for the
period specified in column (2) as applicable to advertisements of that description.

Table

(1) Description (2) Period
An advertisement within any of the following
classes in Schedule 3, for which express
consent has not been granted:

(a) Class 5 (advertisements on business
premises),

(b) Class 6 (an advertisement on a
forecourt of business premises),

(c) Class 15 (advertisements on
balloons).

5 years from the date on which these
Regulations come into force.

An advertisement within Class 8
(advertisements on hoardings), for which
express consent has not been granted.

3 years from the date on which these
Regulations come into force.

An advertisement within Class 16 in
Schedule 3 (advertisements on telephone
kiosks), for which express consent has not been
granted.

2 years from the date on which these
Regulations come into force.
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