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STATUTORY INSTRUMENTS

2007 No. 783

The Town and Country Planning (Control of
Advertisements) (England) Regulations 2007

PART 1

GENERAL

General effect of consent

5. A consent for the display of advertisements (whether deemed or express) shall have effect—
(a) as consent for the use of the site for the purposes of the display of advertisements, whether

by the erection of structures or otherwise; and
(b) for the benefit of any person interested in the site.
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