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SCHEDULE 3

CLASSES OF ADVERTISEMENT FOR WHICH DEEMED CONSENT IS GRANTED

PART 1
SPECIFIED CLASSES AND CONDITIONS

Class 1 Functional advertisements of government
departments and their agencies, local
authorities, public transport undertakers,
statutory undertakers and Transport for
London

Description 1A. An advertisement displayed wholly for
the purpose of announcement or direction in
relation to any of the functions of a government
department, an agency of a government
department, a local authority or Transport for
London, or to the operation of a statutory
undertaking or a public transport undertaking,
which—

(a) is reasonably required to be displayed
for the safe or efficient performance
of those functions, or operation of
that undertaking, and

(b) cannot be displayed by virtue of any
other specified class.

Conditions and Limitations 1A.—(1)  Illumination is not permitted unless
reasonably required for the purpose of the
advertisement.

(2)  No advertisement may exceed 1.55 square
metres in area.

Description 1B. An advertisement displayed by a local
planning authority on land in its area.

Conditions and Limitations 1B. In an area of special control, the
advertisement may be displayed only if the
authority could have granted express consent for
its display.

Class 2 Miscellaneous advertisements relating to the
premises on which they are displayed

Description 2A. An advertisement displayed for the
purpose of identification, direction or warning,
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with respect to the land or building on which it
is displayed.

Conditions and Limitations 2A.—(1)  No advertisement may exceed 0.3
square metre in area.

(2)  Illumination is not permitted.
(3)  No character or symbol on the

advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(4)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

Description 2B. An advertisement relating to any person,
partnership or company separately carrying on
a profession, business or trade at the premises
where it is displayed.

Conditions and Limitations 2B.—(1)  No advertisement may exceed 0.3
square metre in area.

(2)  No character or symbol on the
advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(3)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

(4)  Not more than one advertisement
is permitted for each person, partnership or
company or, in the case of premises with
entrances on different road frontages, one
advertisement at each of two such entrances.

(5)  Illumination is not permitted unless—
(a) the advertisement states that the

services of a practitioner in human
health or a veterinary surgeon are
available at the premises on which
the advertisement is displayed, or that
medical or veterinary supplies are
available there;

(b) the illumination—
(i) is by static means,

(ii) includes no intermittent light
source, flashing lights, moving
parts or features, exposed cold
cathode tubing, animation or
retroflective material, and
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(iii) is in a manner reasonably
required to fulfil the purpose of
the advertisement; and

(c) the levels of luminance do not exceed
the levels set out in paragraph 2 of
Part 2.

Description 2C. An advertisement relating to any
institution of a religious, educational, cultural,
recreational or medical or similar character, or
to any hotel, inn or public house, block of
flats, club, boarding house, hostel or Bed and
Breakfast establishment, at the premises where
it is displayed.

Conditions and Limitations 2C.—(1)  Not more than one advertisement is
permitted in respect of each premises or, in the
case of premises with entrances on different road
frontages, one advertisement at each of two such
entrances.

(2)  No advertisement may exceed 1.2 square
metres in area.

(3)  No character or symbol on the
advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(4)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

(5)  Illumination is not permitted unless—
(a) the advertisement states that the

services of a practitioner in human
health or a veterinary surgeon are
available at the premises on which
the advertisement is displayed, or that
medical or veterinary supplies are
available there;

(b) the illumination—
(i) is by static means,

(ii) includes no intermittent light
source, flashing lights, moving
parts or features, exposed cold
cathode tubing, animation or
retroflective material, and

(iii) is in a manner reasonably
required to fulfil the purpose of
the advertisement; and
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(c) the levels of luminance do not exceed
the levels set out in paragraph 2 of
Part 2.

Class 3 Miscellaneous temporary advertisements

Description 3A. An advertisement relating to the sale or
letting, for residential, agricultural, industrial or
commercial use or for development for such use,
of the land or premises on which it is displayed.

Conditions and Limitations 3A.—(1)  Not more than one advertisement,
consisting of a single board or two joined
boards, is permitted; and where more than
one advertisement is displayed, the first to be
displayed shall be taken to be the one permitted.

(2)  No advertisement may be displayed
indicating that land or premises have been sold
or let, other than by the addition to an existing
advertisement of a statement that a sale or letting
has been agreed, or that the land or premises have
been sold or let, subject to contract.

(3)  The advertisement shall be removed
within 14 days after the completion of a sale or
the grant of a tenancy.

(4)  No advertisement may exceed in area—
(a) where the advertisement relates to

residential use or development,0.5
square metre or, in the case of two
joined boards, 0.6 square metre in
aggregate;

(b) where the advertisement relates to
any other use or development, 2
square metres or, in the case of two
joined boards, 2.3 square metres in
aggregate.

(5)  Where the advertisement is displayed on
a building, the maximum projection permitted
from the face of the building is 1 metre.

(6)  Illumination is not permitted.
(7)  No character or symbol on the

advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(8)  No part of the advertisement may be
higher above ground level than4.6 metres, or 3.6
metres in an area of special control or, in the case
of a sale or letting of part only of a building, the
lowest level of that part of the building on which
display is reasonably practicable.
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Description 3B. An advertisement announcing the sale of
goods or livestock, and displayed on the land
where the goods or livestock are situated or
where the sale is held, not being land which is
normally used, whether at regular intervals or
otherwise, for the purpose of holding such sales.

Conditions and Limitations 3B.—(1)  Not more than one advertisement
may be displayed at any one time on the
land concerned; and where more than one
advertisement is displayed, the first to be
displayed shall be taken to be the one permitted.

(2)  No advertisement may be displayed
earlier than 28 days before the day on which the
sale is due to begin.

(3)  The advertisement shall be removed
within 14 days after the sale is completed or, if
the sale is cancelled or postponed, within 14 days
of the day on which it was due to begin.

(4)  No advertisement may exceed 1.2 square
metres in area.

(5)  Illumination is not permitted.
(6)  No character or symbol on the

advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(7)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

Description 3C. An advertisement relating to the carrying
out of building or similar work on the land on
which it is displayed, not being land which is
normally used, whether at regular intervals or
otherwise, for the purposes of carrying out such
work.

Conditions and Limitations 3C.—(1)  Except in the case mentioned in
paragraph (4), not more than one advertisement
shall be displayed at any one time on each road
frontage of the land, in respect of each separate
development project; and where (otherwise than
as authorised by paragraph (4)) more than
one advertisement is displayed, the first to be
displayed on any frontage shall be taken to be the
one permitted.

(2)  No advertisement may be displayed
except while the relevant works are being carried
out.
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(3)  No advertisement may exceed in
aggregate—

(a) in the case of an advertisement
referring to one person—

(i) if the display is more than
10 metres from a highway, 3
square metres in area; or

(ii) in any other case, 2 square
metres;

(b) in the case of an advertisement
referring to more than one person—

(i) if the display is more than
10 metres from a highway, 3
square metres plus 0.6 square
metre for each person in excess
of one; or

(ii) in any other case, 2 square
metres plus 0.4 square metre for
each person in excess of one,

together with 0.2 of the area
permitted under sub-paragraph (a)
or (b) for the name, if any, of the
development project.

(4)  Where the advertisement does not refer to
any person carrying out such work, that person
may display a separate advertisement with a
maximum area of 0.5 square metre, which does
so refer, on each frontage of the land for a
maximum period of 3 months.

(5)  Illumination is not permitted.
(6)  No character or symbol on the

advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(7)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

Description 3D. An advertisement—
(a) announcing any local event of a

religious, educational, cultural,
political, social or recreational
character, or

(b) relating to any temporary matter in
connection with an event or local
activity of such a character,

not being an event or activity promoted or
carried on for commercial purposes.
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Conditions and Limitations 3D.—(1)  No advertisement may exceed 0.6
square metre in area.

(2)  No advertisement may be displayed
earlier than 28 days before the first day on which
the event or activity is due to take place.

(3)  The advertisement shall be removed
within 14 days after the end of the event or
activity.

(4)  Illumination is not permitted.
(5)  No character or symbol on the

advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(6)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

Description 3E. An advertisement relating to any
demonstration of agricultural methods or
processes, on the land on which it is displayed.

Conditions and Limitations 3E.—(1)  Advertisements of this Class may
not be displayed on any land for more than 6
months in any period of 12 months.

(2)  The maximum area of display permitted
in respect of each demonstration is 1.2 square
metres.

(3)  No single advertisement may exceed 0.4
square metre in area.

(4)  No advertisement may be displayed
earlier than 28 days before the day (or first day)
on which the demonstration is due to take place
and shall be removed within 14 days after the end
of the demonstration.

(5)  Illumination is not permitted.
(6)  No character or symbol on the

advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(7)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

Description 3F. An advertisement relating to the visit
of a travelling circus, fair or similar travelling
entertainment to any specified place in the
locality.

7



Document Generated: 2024-06-26
Changes to legislation: There are currently no known outstanding effects for the The Town and Country

Planning (Control of Advertisements) (England) Regulations 2007, PART 1. (See end of Document for details)

Conditions and Limitations 3F.—(1)  No advertisement may exceed 0.6
square metre in area.

(2)  No advertisement may be displayed
earlier than 14 days before the first performance
or opening of the entertainment at the place
specified.

(3)  The advertisement shall be removed
within 7 days after the last performance or
closing of the specified entertainment.

(4)  At least 14 days before the advertisement
is first displayed, the local planning authority is
to be notified in writing of the first date on which,
and of the site at which, it is to be displayed.

(5)  Illumination is not permitted.
(6)  No part of the advertisement may be more

than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

Class 4 Illuminated advertisements on business
premises

Description 4A. An illuminated advertisement displayed
on the frontage of premises within a retail park,
which overlook or face on to a communal car
park wholly bounded by the retail park, where
the advertisement refers wholly to any or all
of the following: the business carried on, the
goods sold or services provided, or the name
or qualifications of the person carrying on the
business, or supplying the goods or services, on
those premises.

Conditions and Limitations 4A.—(1)  Subject to paragraph (2), no
advertisement is permitted within a conservation
area, an Area of Outstanding Natural Beauty, a
National Park or the Broads.

(2)  Paragraph (1) does not preclude the
continued display of an advertisement that is
displayed at the date of designation of the
relevant area until the expiry of 5 years from that
date.

(3)  Not more than one advertisement of
the prescribed description parallel to a wall and
one projecting at right angles from a wall is
permitted, and in the case of any projecting
advertisement—

(a) no surface may be greater than 1
square metre in area;
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(b) the advertisement may not project
more than 1 metre from the wall; and

(c) the advertisement may not be more
than 1.5 metres high.

(4)  The lowest part of the advertisement must
be at least 2.5 metres above ground level.

(5)  No character or symbol on the
advertisement may be more than 0.75 metre in
height.

(6)  No part of the advertisement may be
higher above ground level than 4.6 metres or the
bottom level of any first floor window in the
wall on which the advertisement is displayed,
whichever is the lower.

(7)  Illumination is permitted only where—
(a) it is by static means,
(b) it includes no intermittent light

source, flashing lights, moving parts
or features, exposed cold cathode
tubing, animation or retroflective
material, and

(c) it is in a manner reasonably
required to fulfil the purpose of the
advertisement.

(8)  may be—
(a) by halo illumination M1, or
(b) so long as no part of the background

of the advertisement is illuminated,
by illumination of each character or
symbol of the advertisement from
within.

(9)  Where the method of illumination is that
described in paragraph (8)(b), the luminance of
the advertisement may not exceed the levels
specified in paragraph 2 of Part 2.

(10)  In the case of an advertisement
consisting of a built-up box containing the light
source, the distance between—

(a) the face of the advertisement and any
wall parallel to which it is displayed,
at the point where it is affixed, or

(b) the two faces of an advertisement
projecting from a wall,

may not exceed 0.25 metre.

Description 4B. An illuminated advertisement, other than
one falling within Class 4A, displayed on
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business premises wholly with reference to any
or all of the following: the business carried on,
the goods sold or services provided, or the name
or qualifications of the person carrying on the
business, or supplying the goods or services, on
those premises.

Conditions and Limitations 4B.—(1)  Subject to paragraph (2), no
advertisement is permitted within a conservation
area, an Area of Outstanding Natural Beauty, a
National Park or the Broads.

(2)  Paragraph (1) does not preclude the
continued display of an advertisement that is
displayed at the date of designation of the
relevant area until the expiry of 5 years from that
date.

(3)  In the case of a shop, no advertisement
may be displayed except on a wall containing a
shop window.

(4)  Not more than one advertisement parallel
to a wall and one projecting at right angles
from a wall is permitted, and in the case of any
projecting advertisement—

(a) no surface may be greater than 0.75
square metre in area;

(b) the advertisement may not project
more than 1 metre from the wall
or two thirds of the width of any
footway or pavement below,
whichever is the less;

(c) the advertisement may not be more
than 1 metre high; and

(d) it may not project over any
carriageway.

(5)  The lowest part of the advertisement shall
be at least 2.5 metres above ground level.

(6)  No surface of the advertisement may
exceed one-sixth of the frontage on which it is
displayed, measured up to a height of 4.6 metres
from ground level or one-fifth of the frontage
measured to the top of the advertisement,
whichever is less.

(7)  No character or symbol on the
advertisement may be more than 0.75 metre in
height.

(8)  No part of the advertisement may be
higher above ground level than 4.6 metres or the
bottom level of any first floor window in the
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wall on which the advertisement is displayed,
whichever is the lower.

(9)  Illumination is permitted only where—
(a) it is by static means,
(b) it includes no intermittent light

source, flashing lights, moving parts
or features, exposed cold cathode
tubing, animation or retroflective
material, and

(c) it is in a manner reasonably
required to fulfil the purpose of the
advertisement.

(10)  Illumination may be—
(a) by halo illumination M2, or
(b) so long as no part of the background

of the advertisement is illuminated,
by illumination of each character or
symbol of the advertisement from
within.

(11)  Where the method of illumination is that
described in paragraph (10)(b), the luminance
of the advertisement may not exceed the levels
specified in paragraph 2 of Part 2.

(12)  In the case of an advertisement
consisting of a built-up box containing the light
source, the distance between—

(a) the face of the advertisement and any
wall parallel to which it is displayed,
at the point where it is affixed, or

(b) the two faces of an advertisement
projecting from a wall,

may not exceed 0.25 metre.

Class 5 Other advertisements on business premises

Description 5. Any advertisement which does not fall
within Class 4A or 4B displayed on business
premises wholly with reference to any or all
of the following: the business carried on, the
goods sold or services provided, or the name
or qualifications of the person carrying on the
business, or supplying the goods or services, on
those premises.

Conditions and Limitations 5.—(1)  In the case of a shop, no
advertisement may be displayed except on a wall
containing a shop window.
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(2)  In an area of special control, the space
occupied by the advertisement may not exceed
one-tenth of the overall area of the face of
the building on which it is displayed, up to a
height of 3.6 metres from ground level; and
the area occupied by the advertisement shall,
notwithstanding that it is displayed in some
other manner, be calculated as if the whole
advertisement were displayed flat against the
face of the building.

(3)  Illumination is not permitted unless—
(a) the advertisement states that the

services of a practitioner in human
health or a veterinary surgeon are
available at the premises on which
the advertisement is displayed, or that
medical or veterinary supplies are
available there;

(b) the illumination—
(i) is by static means,

(ii) includes no intermittent light
source, flashing lights, moving
parts or features, exposed cold
cathode tubing, animation or
retroflective material, and

(iii) is in a manner reasonably
required to fulfil the purpose of
the advertisement; and

(c) the levels of luminance do not exceed
the levels set out in paragraph 2 of
Part 2.

(4)  No character or symbol on the
advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(5)  No part of the advertisement may be
higher above ground level than whichever is the
lower of—

(a) 4.6 metres, or 3.6 metres in an area of
special control; and

(b) the bottom level of any first floor
window in the wall on which the
advertisement is displayed.

[F1(6)  The area of an advertisement consisting
of a single placard or poster shall not exceed 1.55
square metres.]

Class 6 An advertisement on a forecourt of business
premises
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Description 6. An advertisement displayed on any
forecourt of business premises, wholly with
reference to all or any of the matters specified in
Class 5.

Conditions and Limitations 6.—(1)  Advertisements displayed on any
forecourt or, in the case of a building with a
forecourt on two or more frontages, on each of
those frontages, shall not exceed in aggregate 4.6
square metres in area.

(2)  Illumination is not permitted.
(3)  No character or symbol on the

advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(4)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

(5)  No single advertisement may exceed 1.55
square metres in area.

Class 7 Flag advertisements

Description 7A. An advertisement in the form of a flag
attached to a single flagstaff projecting vertically
from the roof of a building.

Conditions and Limitations 7A.—(1)  No advertisement is permitted other
than one—

(a) bearing either the name or device,
or both the name and device, of any
person occupying the building; F2...

(b) referring to a specific event (other
than the offering of named goods for
sale) of limited duration, which is
taking place in the building, for the
duration of [F3that event;]

(c) [F4bearing the device of any sports
club

(d) bearing six horizontal equal stripes of
red, orange, yellow, green, blue, and
violet; F5...

(e) bearing the device of any one of the
following award schemes—

(i) Eco-Schools;
(ii) the Queen’s Awards for

Enterprise; or
(iii) Investors in People.][F6or
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(f) bearing the device of the NHS.]

[F7(2)  Within a conservation area, an Area of
Outstanding Natural Beauty, a National Park or
the Broads no character or symbol on the flag
may be more than 0.75 metre in height, or 0.3
metre in an area of special control.

(3)  No advertisement shall be displayed at the
same time as an advertisement of the description
set out in paragraph 7AA.

(4)  No advertisement shall be displayed at
the same time as two advertisements of the
description set out in paragraph 7AB (but an
advertisement may be displayed at the same time
as one advertisement of the description set out in
paragraph 7AB).

(5)  Subject to [F8sub-paragraphs (3) and (4)
and Part 4A], not more than one advertisement
is permitted.]

[F9Description 7AA. An advertisement in the form of a flag
attached to a single flagstaff projecting from any
part of a building other than vertically from the
roof.

Conditions and Limitations 7AA.—(1)  No advertisement is permitted
within a conservation area, an Area of
Outstanding Natural Beauty, a National Park, the
Broads or an area of special control.

(2)  No advertisement is permitted other than
one—

(a) bearing either the name or device,
or both the name and device, of any
person occupying the building;

(b) referring to a specific event (other
than the offering of named goods for
sale) of limited duration, which is
taking place in the building, for the
duration of that event;

(c) bearing the device of any sports club;
(d) bearing six horizontal equal stripes of

red, orange, yellow, green, blue, and
violet; F10...

(e) bearing the device of any one of the
following award schemes—

(i) Eco-Schools;
(ii) the Queen’s Awards for

Enterprise; or
(iii) Investors in People [F11or
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(f) bearing the device of the NHS.]
(3)  No advertisement shall be displayed at the

same time as an advertisement of the description
set out in paragraph 7A.

(4)  No advertisement shall be displayed at
the same time as two advertisements of the
description set out in paragraph 7AB (but an
advertisement may be displayed at the same time
as one advertisement of the description set out in
paragraph 7AB).

(5)  Subject to [F12sub-paragraphs (3) and (4)
and Part 4A], not more than one advertisement
is permitted.

(6)  No flag shall exceed 2 square metres in
area.

Description 7AB. An advertisement in the form of a flag
attached to a single flagstaff erected on a site
within the curtilage of a building.

Conditions and Limitations 7AB.—(1)  No advertisement is permitted
within a conservation area, an Area of
Outstanding Natural Beauty, a National Park, the
Broads or an area of special control.

(2)  No advertisement is permitted other than
one—

(a) bearing either the name or device,
or both the name and device, of any
person occupying the building;

(b) referring to a specific event (other
than the offering of named goods for
sale) of limited duration, which is
taking place in the building, for the
duration of that event;

(c) bearing the device of any sports club;
(d) bearing six horizontal equal stripes of

red, orange, yellow, green, blue, and
violet; F13...

(e) bearing the device of any one of the
following award schemes—

(i) Eco-Schools;
(ii) the Queen’s Awards for

Enterprise; or
(iii) Investors in People [F14or

(f) bearing the device of the NHS.]

(3)  [F15Subject to Part 4A] Not more than two
advertisements may be displayed or not more
than one at the same time as an advertisement
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of the description set out in paragraph 7A or
paragraph 7AA.

(4)  No part of the flagstaff may be more than
4.6 metres above ground level.

Description 7AC. An advertisement in the form of a flag
attached to a single flagstaff erected on a site
which forms part of a beach or marina.

Conditions and Limitations 7AC. No advertisement is permitted other
than one bearing the device of the Blue Flag
award scheme.

Description 7AD. An advertisement in the form of a flag
attached to a single flagstaff erected on a site
which forms part of a park, garden or other green
space.

Conditions and Limitations 7AD. No advertisement is permitted other
than one bearing the device of the Green Flag
Award scheme or the Green Flag Community
Award scheme.]

Description 7B. An advertisement in the form of a flag
attached to a single vertical flagstaff erected on
a site which forms part of an area of land in
respect of which planning permission has been
granted for development of which the only or
principal component is residential development
and on which—

(a) operations for the construction of
houses are in progress pursuant to
that permission, or

(b) such operations having been
completed, at least one of the houses
remains unsold M3.

Conditions and Limitations 7B.—(1)  No advertisement is permitted
within a conservation area, an Area of
Outstanding Natural Beauty, a National Park, the
Broads or an area of special control.

(2)  The number of advertisements on the land
concerned shall not exceed—

(a) where the aggregate number of
houses on that land does not exceed
10, one;

(b) where the aggregate number of
houses on that land exceeds 10 but
does not exceed 100, two;

(c) where the aggregate number of
houses on that land exceeds 100,
three.
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(3)  No part of the flagstaff may be more than
4.6 metres above ground level.

(4)  No flag shall exceed 2 square metres in
area.

(5)  No advertisement shall be displayed
after the expiration of the period of1 year
commencing on the day on which building
operations on the land concerned have been
substantially completed.

Class 8 Advertisements on hoardings

Description 8. An advertisement on a hoarding which
encloses, either wholly or in part, land on
which building operations are taking place or are
about to take place, if those operations are in
accordance with a grant of planning permission
(other than outline permission) for development
primarily for use for commercial, industrial or
business purposes.

Conditions and Limitations 8.—(1)  Subject to paragraph (2), no
advertisement shall be displayed in a
conservation area, a National Park, an Area of
Outstanding Natural Beauty or the Broads.

(2)  Paragraph (1) does not preclude the
continued display of an advertisement that is
displayed at the date of designation of the
relevant area until the expiry of 1 year from that
date, or 2 years from the date of commencement
of the display, whichever is the later.

(3)  No advertisement may be displayed
earlier than three months before the
commencement of the building operations.

(4)  No advertisement shall exceed 38 square
metres in area.

(5)  No part of the advertisement may be more
than 4.6 metres above ground level.

(6)  At least 14 days before the advertisement
is first displayed, the person who proposes to
display it shall notify the local planning authority
in writing of the date on which it will first be
displayed and shall send a copy of the relevant
planning permission.

(7)  No advertisement shall be displayed for
more than 3 years.

(8)  Illumination is not permitted unless it—
(a) is by static means,
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(b) includes no intermittent light source,
flashing lights, moving parts or
features, exposed cold cathode
tubing, animation or retroflective
material, and

(c) is in a manner reasonably required
to fulfil the purpose of the
advertisement.

Class 9 Advertisements on highway structures

Description 9. An advertisement displayed on a part of
an object or structure designed to accommodate
six-sheet panel displays, the use of which for
the display of advertisements is authorised under
section 115E(1)(a) of the Highways Act 1980 M4.

Conditions and Limitations 9.—(1)  No advertisement may exceed 2.16
square metres in area.

(2)  Illumination is not permitted.
(3)  No character or symbol on the

advertisement may be more than 0.75 metre in
height or 0.3 metre in an area of special control.

(4)  No part of the advertisement may be more
than 4.6 metres above ground level, or 3.6 metres
in an area of special control.

Class 10 Advertisements for neighbourhood watch
and similar schemes

Description 10. An advertisement displayed on or near
highway land (but not in the window of
a building), to give notice that a closed
circuit television surveillance scheme, or
a neighbourhood watch or similar scheme,
established jointly by the [F16local policing body]
and a local committee or other body of persons,
is in operation in the area.

Conditions and Limitations 10.—(1)  No advertisement may exceed 0.2
square metre in area.

(2)  No advertisement may be displayed on
highway land without the consent of the highway
authority.

(3)  The local planning authority shall, at
least 14 days before the advertisement is first
displayed, be given particulars in writing of
the place at which it is to be displayed and a
certificate—
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(a) that the scheme has been properly
established;

(b) that the [F16local policing body]
has agreed to the display of the
advertisement; and

(c) where relevant, that the consent
of the highway authority has been
given.

(4)  The advertisement shall be removed
within 14 days after—

(a) the relevant scheme ceases to
operate;

(b) the relevant scheme ceases to be
approved by the [F16local policing
body]; or

(c) the highway authority withdraws its
consent to its display.

(5)  Illumination is not permitted.
(6)  No character or symbol on the

advertisement may be more than 0.75 metre in
height, or 0.3 metre in an area of special control.

(7)  No part of the advertisement may be more
than 3.6 metres above ground level.

Class 11 Directional advertisement

Description 11. An advertisement on a single flat surface
directing potential buyers and others to a site
where residential development is taking place.

Conditions and Limitations 11.—(1)  No advertisement may exceed 0.15
square metre in area.

(2)  No part of the advertisement may be of a
retroflective material.

(3)  The design of the advertisement may not
be similar to that of a traffic sign.

(4)  The advertisement is to be displayed
on land adjacent to highway land, in a
manner which makes it reasonably visible to an
approaching driver, but not within 50 metres of
a traffic sign intended to be observed by persons
approaching from the same direction.

(5)  No advertisement may be more than two
miles from the main entrance of the site.

(6)  The person who proposes to display
the advertisement shall notify the local planning
authority, in writing, at least 14 days before the

19



Document Generated: 2024-06-26
Changes to legislation: There are currently no known outstanding effects for the The Town and Country

Planning (Control of Advertisements) (England) Regulations 2007, PART 1. (See end of Document for details)

advertisement is first displayed, of the place at
which, and the first date on which, it will be
displayed.

(7)  No advertisement may be displayed after
the development of the site is completed or, in
any event, for more than 2 years.

(8)  Illumination is not permitted.
(9)  No character or symbol on the

advertisement shall be less than 0.04 metre high
or more than 0.25 metre high.

(10)  No part of the advertisement may be
more than 4.6 metres above ground level, or 3.6
metres in an area of special control.

Class 12 Advertisements inside buildings

Description [F1712. An advertisement displayed inside a
building other than an advertisement—

(a) falling within Class I in Schedule 1;
or

(b) displayed on the glazed surface of a
telephone kiosk.]

Class 13 Advertisements on sites used for preceding
ten years for display of advertisements
without express consent

Description 13. An advertisement displayed on a site that
has been used continually for the preceding ten
years for the display of advertisements without
express consent.

Conditions and Limitations 13.—(1)  An advertisement does not fall
within this description if, during the relevant
10-year period, there has been either a material
increase in the extent to which the site has
been used for the display of advertisements or a
material alteration in the manner in which it has
been so used.

(2)  If any building or structure on which such
an advertisement is displayed—

(a) is removed in compliance with
a requirement of, or under, any
enactment,

(b) is removed in any other
circumstances, or

(c) is destroyed by any means,
the erection of any building or structure to
continue the display is not permitted.
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(3)  Illumination is not permitted unless—
(a) the advertisement is displayed with

illumination on 6th April 2007; or
(b) the advertisement is first displayed

after that date, and the advertisement
most recently displayed was
illuminated.

(4)  An advertisement that—
(a) comprises sequential displays; or
(b) otherwise includes moving parts or

features; or
(c) features intermittent lighting in

a manner designed to give the
appearance of movement,

is not permitted unless—
(i) it is displayed on 6th April 2007 and falls

within the description specified in any of
sub-paragraphs (a) to (c); or

(ii) it is first displayed after that date, and the
advertisement most recently displayed
fell within any such description.

Class 14 Advertisements displayed after expiry of
express consent

Description 14. An advertisement displayed after the
expiry of express consent, unless—

(a) it would contravene a condition
subject to which express consent was
granted; or

(b) an application for renewal of consent
has been refused.

Conditions and Limitations 14.—(1)  The terms of the express consent,
including any conditions to which it was subject
(to the extent that those terms and conditions are
not incapable of performance by reason of the
passage of time), shall be treated as applying to
the continued display.

(2)  No advertisement may be displayed under
this class except on a site which has been
continually used for the purpose since the expiry
of the express consent.

(3)  Unless authorised by the express consent,
an advertisement that—

(a) comprises sequential displays; or
(b) otherwise includes moving parts or

features; or
21
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(c) features intermittent lighting in
a manner designed to give the
appearance of movement; or

(d) is illuminated,
is not permitted.

Class 15 Advertisements on balloons

Description 15. The display of an advertisement on, or
consisting of, a balloon not more than 60 metres
above ground level.

Conditions and Limitations 15.—(1)  The site M5 of the advertisement is
not in an Area of Outstanding Natural Beauty, a
conservation area, a National Park, the Broads or
an area of special control.

(2)  Not more than one advertisement may be
displayed on the site at any one time.

(3)  The site may not be used for the display
of advertisements on more than 10 days in total
in any calendar year.

F18

. . .
F18

. . .
F18

. . .
F18

. . .
F18

. . .
F18

. . .

[F19Class 17 Advertisements on a charging point for electric
vehicles]

[F19Description 17. An advertisement displayed on a
charging point for electric vehicles.

Conditions and Limitations 17.—(1)  An advertisement may only be
displayed by the person (“the relevant person”)
who—

(a) installed the charging point;
(b) supplies the electricity to the

charging point; or
(c) does both of the above.

(2)  Only one advertisement may be displayed
on the charging point by the relevant person.

(3)  The advertisement must only display—
(a) the name of the relevant person;
(b) the device of that person; or
(c) both of the above.
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(4)  No advertisement may exceed 70 square
centimetres in area.

(5)  Where the person who installed the
charging point and the person who supplies the
electricity to the charging point are different
people, no more than two advertisements are
permitted on the charging point.

(6)  Where there are two advertisements on
a charging point, those advertisements are to be
placed, so far as is reasonably practicable, so as
to face in opposite directions.

(7)  Illumination is not permitted.]
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Marginal Citations
M1 See paragraph 3 of Part 2 of this Schedule.
M2 See paragraph 3 of Part 2 of this Schedule.
M3 For definitions relevant to this Class see paragraph 4 of Part 2 of this Schedule.
M4 1980 c. 66. Section 115E was inserted by the Local Government (Miscellaneous Provisions) Act 1982

(c. 30), Sch. 5, Part 1, para 1.
M5 See paragraph 5 of Part 2 of this Schedule as to “the site” for the purposes of this Class.
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