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STATUTORY INSTRUMENTS

2008 No. 1276

The Business Protection from
Misleading Marketing Regulations 2008

PART 4
INVESTIGATION POWERS

Powers of Enforcement Authorities to obtain information

Textual Amendments
F1  Regs. 21-27 revoked (1.10.2015) by The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 112 (with art. 8)

Power to make test purchases

F122

Textual Amendments
F1  Regs. 21-27 revoked (1.10.2015) by The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 112 (with art. 8)

Power of entry and investigation, etc.

F123

Textual Amendments
F1  Regs. 21-27 revoked (1.10.2015) by The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 112 (with art. 8)

Power to enter premises with a warrant
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Textual Amendments
F1  Regs. 21-27 revoked (1.10.2015) by The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 112 (with art. 8)

Obstruction of authorised officers

L1 T

Textual Amendments
F1  Regs. 21-27 revoked (1.10.2015) by The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 112 (with art. 8)

Notice of test and intended proceedings

F]26

Textual Amendments
F1  Regs. 21-27 revoked (1.10.2015) by The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 112 (with art. 8)

Compensation

Textual Amendments
F1  Regs. 21-27 revoked (1.10.2015) by The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 112 (with art. 8)

Crown

28—"2(1) o
(2) The Crown is not criminally liable as a result of any provision of these Regulations.

(3) Paragraph (2) does not affect the application of any provision of these Regulations in relation
to a person in the public service of the Crown.

Textual Amendments
F2  Reg. 28(1) omitted (1.10.2015) by virtue of The Consumer Rights Act 2015 (Commencement No. 3,
Transitional Provisions, Savings and Consequential Amendments) Order 2015 (S.I. 2015/1630), art. 1,
Sch. 2 para. 113 (with art. 8)
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Validity of agreements

29. An agreement shall not be void or unenforceable by reason only of a breach of these
Regulations.
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