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STATUTORY INSTRUMENTS

2010 No. 2605

The Seed Marketing Regulations 2010

PART 1

Introduction

Meaning of “marketing”

2.—(1) In these Regulations “marketing” means the sale, holding with a view to sale, offer for
sale or any disposal, supply or transfer aimed in each case at commercial exploitation of seed to third
parties, whether or not for consideration.

(2) But marketing does not include trade that is not aimed at commercial exploitation, such as—
(a) the supply of seed to official testing and inspection bodies; or

(b) the supply of seed to a person who provides processing services but who does not acquire
title to the seed.



