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STATUTORY INSTRUMENTS

2014 No. 195

The Olive Oil (Marketing Standards) Regulations 2014

PART 5
Miscellaneous provisions

Payment of costs of counter-assessments E+W+S

16.—(1)  This regulation applies to a person who is responsible for the costs of any counter-
assessments in accordance with Article 2(2), third paragraph, of Commission Regulation (EEC) No
2568/91.

(2)  The person must pay the costs as specified in an invoice sent to that person by the appropriate
authority responsible for those counter-assessments.

(3)  The appropriate authority may recover as a civil debt any amount not paid within 28 days
of the date of the invoice.

Extent Information
E1 This version of this provision extends to England and Wales and Scotland only; a separate version has

been created for Northern Ireland only

Commencement Information
I1 Reg. 16 in force at 1.3.2014, see reg. 1

Payment of costs of counter-assessments N.I.

16.—(1)  This regulation applies to a person who is responsible for the costs of any counter-
assessments in accordance with Article 2(2), third paragraph, of Commission Regulation (EEC) No
2568/91.

(2)  The person must pay the costs as specified in an invoice sent to that person by the
[F3Department] responsible for those counter-assessments.

(3)  The [F3Department] may recover as a civil debt any amount not paid within 28 days of the
date of the invoice.

Extent Information
E3 This version of this provision extends to Northern Ireland only; a separate version has been created for

England and Wales and Scotland only

http://www.legislation.gov.uk/european/regulation/1991/2568
http://www.legislation.gov.uk/european/regulation/1991/2568
http://www.legislation.gov.uk/id/uksi/2014/195/regulation/16
http://www.legislation.gov.uk/id/uksi/2014/195/regulation/1
http://www.legislation.gov.uk/european/regulation/1991/2568
http://www.legislation.gov.uk/european/regulation/1991/2568


Document Generated: 2024-06-26
Changes to legislation: There are currently no known outstanding effects for the The Olive

Oil (Marketing Standards) Regulations 2014, PART 5. (See end of Document for details)

Textual Amendments
F3 Word in reg. 16 substituted (N.I.) (31.12.2020) by The Common Organisation of the Markets in

Agricultural Products (Miscellaneous Amendments) (EU Exit) (No. 2) Regulations 2020 (S.I.
2020/1453), regs. 1(2)(a), 8(10)

Commencement Information
I6 Reg. 16 in force at 1.3.2014, see reg. 1

Enforcement authorities E+W+S

17.—(1)  These Regulations are enforced—
(a) in England, by the Secretary of State;
(b) in Wales, by the Welsh Ministers;
(c) in Scotland by the Scottish Ministers; and
(d) in Northern Ireland, by the Department of Agriculture and Rural Development.

(2)  But each food authority in its area may also enforce these Regulations.
(3)  The Secretary of State may delegate to the Director of Public Prosecutions functions in relation

to the prosecution of an offence under these Regulations.

Extent Information
E2 This version of this provision extends to England and Wales and Scotland only; a separate version has

been created for Northern Ireland only

Commencement Information
I2 Reg. 17 in force at 1.3.2014, see reg. 1

Enforcement authorities N.I.

[F417.—(1)  These Regulations are enforced by the Department.
(2)  But any district council may also enforce these Regulations.]

Extent Information
E4 This version of this provision extends to Northern Ireland only; a separate version has been created for

England and Wales and Scotland only

Textual Amendments
F4 Reg. 17 substituted (N.I.) (31.12.2020) by The Common Organisation of the Markets in Agricultural

Products (Miscellaneous Amendments) (EU Exit) (No. 2) Regulations 2020 (S.I. 2020/1453), regs.
1(2)(a), 8(11)

Commencement Information
I7 Reg. 17 in force at 1.3.2014, see reg. 1

Cessation of approvals

[F118. Any approval of an establishment granted under—
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(a) regulation 10 of the Olive Oil (Marketing Standards) Regulations 2003(1), or
(b) regulation 10 of the Olive Oil (Marketing Standards) Regulations (Northern Ireland)

2008(2),

and which is in force immediately before the coming into force of these Regulations ceases to
have effect.]

Textual Amendments
F1 Regs. 18-20 omitted (N.I.) (31.12.2020) by virtue of The Common Organisation of the Markets

in Agricultural Products (Miscellaneous Amendments) (EU Exit) (No. 2) Regulations 2020 (S.I.
2020/1453), regs. 1(2)(a), 8(12)

Commencement Information
I3 Reg. 18 in force at 1.3.2014, see reg. 1

Review of these Regulations

[F119.—(1)  This regulation applies in relation to England only.
(2)  The Secretary of State must from time to time—

(a) carry out a review of these Regulations;
(b) set out the conclusions of the review in a report; and
(c) publish the report.

F2(3)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
(4)  The report must in particular—

(a) set out the objectives intended to be achieved by the regulatory system established by these
Regulations;

(b) assess the extent to which those objectives are achieved; and
(c) assess whether those objectives remain appropriate and, if so, the extent to which they

could be achieved with a system that imposes less regulation.
(5)  The first report under this regulation must be published before the end of the period of five

years beginning with the day on which these Regulations come into force.
(6)  Reports under this regulation are afterwards to be published at intervals not exceeding five

years.]

Textual Amendments
F1 Regs. 18-20 omitted (N.I.) (31.12.2020) by virtue of The Common Organisation of the Markets

in Agricultural Products (Miscellaneous Amendments) (EU Exit) (No. 2) Regulations 2020 (S.I.
2020/1453), regs. 1(2)(a), 8(12)

F2 Reg. 19(3) omitted (E.W.S.) (31.12.2020) by virtue of The Market Measures (Miscellaneous
Provisions) (Amendment) (EU Exit) Regulations 2019 (S.I. 2019/824), regs. 1, 8(11) (as amended by
S.I. 2020/1453, regs. 1(2)(b), 11(2)(c)); 2020 c. 1, Sch. 5 para. 1(1)

(1) S.I. 2003/2577 as amended by S.I 2004/2661 and 2006/3367.
(2) S.R. (NI) 2008 No 189.
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Commencement Information
I4 Reg. 19 in force at 1.3.2014, see reg. 1

Revocations

[F120. The following instruments are revoked—
(a) the Olive Oil (Marketing Standards) Regulations 1987(3), so far as still in force;
(b) the Olive Oil (Marketing Standards) (Amendment) Regulations 1992(4);
(c) the Olive Oil (Marketing Standards) (Amendment) Regulations 1998(5);
(d) the Olive Oil (Designations of Origin) Regulations 1999(6), so far as still in force;
(e) the Olive Oil (Marketing Standards) (Amendment) Regulations 2002(7);
(f) the Olive Oil (Marketing Standards) Regulations 2003;
(g) the Olive Oil (Marketing Standards) (Amendment) Regulations 2004(8);
(h) the Olive Oil (Marketing Standards) (Amendment) Regulations 2006(9);
(i) the Olive Oil (Marketing Standards) Regulations (Northern Ireland) 1987(10) so far as

still in force;
(j) the Olive Oil (Marketing Standards) (Amendment) Regulations (Northern Ireland)

1998(11); and
(k) the Olive Oil (Marketing Standards) Regulations (Northern Ireland) 2008.]

Textual Amendments
F1 Regs. 18-20 omitted (N.I.) (31.12.2020) by virtue of The Common Organisation of the Markets

in Agricultural Products (Miscellaneous Amendments) (EU Exit) (No. 2) Regulations 2020 (S.I.
2020/1453), regs. 1(2)(a), 8(12)

Commencement Information
I5 Reg. 20 in force at 1.3.2014, see reg. 1

(3) S.I. 1987/1783 as amended by S.I. 1992/2590, 1998/2410 and 2002/2761.
(4) S.I. 1992/2590.
(5) S.I. 1998/2410.
(6) S.I. 1999/1513.
(7) S.I. 2002/2761.
(8) S.I. 2004/2661.
(9) S.I. 2006/3367.
(10) S.R. (NI) 1987 No 431 as amended by S.R. (NI) 1993 No 9 and S.R. (NI) 1998 No. 383.
(11) S.R. (NI) 1998 No 383 as amended by S.R. (NI) 2008 No 189.
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